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Management Workshop) in July 2009 and  an Announce email issued by UCISA.  This 

provided a web link to the survey fo r those interested in participation.  

 

The survey sought feedback from anyone who had an involvement  in the development 

and/or usage of social media in a UK HEI .    In particular, feedback from those involved 

in the management of web content was encouraged,  as was feedback from individuals 

already using social media within an HEI environment, or who had a particular interest in 

the potential of social media.   

 

The quantitative data collected was analysed to develop the key trends emerging.  In 

addition, quo tations provided by respondents (anonymous) in response to the subject 

matter, have been  used to develop and illustrate  the key trends  identified.  

 

4.  Research Findings  
 

4.1 Respondent profile  

 

The majority of replies to the online survey were received fr om English Universities (36), 

with 3 out of the 9 Welsh universities , 4 out of the 19 Scottish universities and an Irish 

university  also participating .  

 

Responses were obtained from five  main areas within HEIs:  

 

•  Web management  

•  Marketing, M edia and communi cations  

•  Learning and development  

•  Business and IT management and services  

•  Libraries   

 

4.2  Respondent Website profile  

 

4 .2.1  Use of main institution websites versus microsites  

 

The majority of HEIs (40.6%) operate a main web site but are unaware of the numbe r 

and content of the microsites situated around the institution (Figure 1).  

 


